Revision Web Designs

No, you don't need a
$10,000 website.

You just need one that's truly yours —
built with you, and live only when you
say so.




INSIDE THIS GUIDE

A slower walk through what it actually feels
like to have a website made for you — what it
costs, who holds the keys, and how we make
sure it's right before anyone else ever sees it.
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or A quieter place to begin

You know your business could use a real website. You've probably also felt the knot that
comes with it — the sense that every option is either a weekend-eating project, a bill

with a comma in it, or a stranger you're supposed to just trust.

So let's slow down. There's no form to fill out here and nothing to decide. This is just a
calm walk through how it actually works, what it costs, and how we make sure it's right —

so that if you do move forward, it feels like a small step, not a leap.

- Is awebsite even worth it?

Social profiles are rented land — helpful, but you don't control them, and they're gone
the day the platform changes its mind. A website is the one place online that's genuinely

yours: your home base, where people find you, trust you, and book you.

It works while you're with a customer, asleep, or off the clock — quietly answering
questions and sending you the right kind of leads. For most small businesses, that's the

difference between being found and being guessed at.

o; What your website actually needs

Most owners imagine a website is a giant, complicated thing. It usually needs less than

you fear — and what it does need, made well, does more than a bloated one ever could.

— A clear first impression that says who you are and who you help

— The handful of things people came to find — services, prices, hours, how to reach

you
— One obvious next step, so a visitor becomes a booking or a call

— Speed and findability, so Google and your customers both take you seriously



o, Made, not templated

Every site is hand-coded from the ground up, for your business — shaped around your
services and your customers rather than poured into a one-size layout. That means it's

fast, easy for Google to read, and built to reflect you.

And because one person writes every ling, there's one person who understands it end to

end — the same person wholl look after it once it's live.

s The Revision approach

The whole build is collaborative and visible — there's no big reveal you're handed at the

end and stuck with. You see it take shape and steer the whole way.

Firstlook

An early preview of your site. You go through it and tell me what feels right and what you'd change.

Second look

| fold in your notes and send a fresh version. We shape the details together.

Last glance

The final pass. When it feels like yours, you give the word.

You approve — then it launches
Your approval is what takes the site live. Until then, still nothing is public.

o Nothing goes live until you say so

This is the part worth slowing down for. You see the design before anyone else does, and
it only goes public when you approve it. If it isn't right, we keep refining — no new

Charges, NO pressure.

The thing people quietly fear most — paying for something and being stuck with a

version they don't love — simply isn't on the table.



or It's yours to keep

Ever worry that leaving a web company means losing your whole site? That doesn't
happen here. You get the actual files — the real code, your domain, a site you can walk

away with.

No long-term contract.
Cancel any time.

Keep your files.

| keep it cancel-anytime on purpose — I'd rather earn your renewal each month
than trap you into it. You don't need to be technical to own your site; it just

means you're never stuck with me.



os Investment and /it

A custom site from an agency often runs $5,000 to $15,000. Here's the whole number,

up front — one-time to build, then a flat monthly care plan. No surprises, no quiet add-

ons.
from $350 once from $35/mo
The build — designing, customizing, and Site Care — everything that keeps it live
launching your site. Priced per design; and looked after. About a dollar a day.

yours to keep.

What that monthly covers — the things you'd otherwise pay for one by one:

Website hosting included
Your domain name included
SSL security certificate included
Monthly edits, made for you included
A developer on call for changes included

Your monthly care from $35

0o Afterit's live

Launch isn't the end of the relationship — it's the calm part. Need a change? You ask,

and | make it. No dashboards to wrestle, no code to touch.

Your monthly edits 30

Real changes, included every month and refreshed each cycle — swap a photo, update your hours, add a seasonal

note. Most months only use a few.




Start by finding a design
you love.

Explore the collection and pick the design that fits your business. When one
feels right, you check out — and your client portal is created right then.
From there we shape your site together through the preview rounds, and

nothing goes live until you approve it.

You own what we make. You can walk away at any point. Have a question

before you start? I'm one message away — and if you're not ready, keep this

guide. It'll be here when you are.

Explore the collection Ask a question first
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